
Testimony for Appropriations Committee Budget Hearing 
Reinstating the funding for Regional Tourism 
 
Senators Formica, Osten, Representative Walker and Members of the Appropriations Committee: 
 
I would like to request that the budgets for the three Regional Tourism Districts be reinstated to the FY 
18-19 Budget.  I am fully aware that Connecticut is a very difficult fiscal year; however, it does not seem 
like a sound fiscal decision to cut one of the few areas that generates money for the state’s coffers.  
Research shows that for every dollar spent to promote tourism up to $14 dollars is returned to the 
economy. In these fiscally challenging times tourism tax revenues have generated over $858 million to 
the state with nearly 30% coming from Mystic Country alone. Without these tax revenues every 
Connecticut household would pay $640 in additional taxes every year. 
 
The elimination of the three Tourism Districts has already begun to take its toll.  
 
My family is in a tourism-related business (bakery/café) and the drop in the Tourism’s Social Media 
presence has been dramatic.  While our business is fortunate to have an active on-line presence, many 
small businesses do not.  District-wide social media posts have dropped from several per day per site 
(Facebook, Instagram, Twitter, etc.) to two or three per week.  Visitors have to work harder and longer to 
find out what there is to see and do in eastern Connecticut.  Small businesses are feeling the pain of 
reduced visitation 
 
The State’s Tourism Website, on which Connecticut spent $1 million dollars last year, is not being 
maintained on a frequent basis since the Districts were de-funded.  Despite the State’s assertion that all 
of the business owners should maintain their own pages, it is an unrealistic expectation for many small 
business owners. The Eastern District worked very diligently to immediately add the updates that were 
provided to them. 
 
At a recent meeting of the Connecticut Tourism Coalition, Tourism Deputy Commissioner Tim Sullivan 
presented a Power Point program showing the negative impact that cuts have already had. The decline in 
visitation, and consequently dollars, has been directly proportional to the decline in tourism budget.  Can 
Connecticut really afford this loss of revenue? 
 
Connecticut is the only state in the country that now does not have Tourism Districts. Forty nine other 
Governors recognize the importance of tourism dollars.  Visitors who use to plan weekend visits and 
vacations in Connecticut are now turning to New York and Massachusetts.  Even Rhode Island is 
capitalizing on Connecticut’s decline in marketing.  Rhode Island’s Tourism budget was recently 
increased from $5 million to $12 million.   
 
The Tourism Districts have nearly 36 years of a proven track record of promoting Connecticut and all of 
the Tourism assets they serve.  The expenditure of $1.2 million dollars to generate $858 million in 
revenues to the state seems like a pretty easy and obvious decision.  Funding to reinstate the Districts 
should come from the Hotel Occupancy Tax (originally implemented for the purpose of funding 
Connecticut Tourism) 
 
Thank you for your consideration of this request. 
 
Respectfully, 
 
Pamela Aey Adams 
27 Harbor Road 
Colchester, CT 06415 
860-537-3060 
 
 


